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>> Mark Miller
Professional musician

BRAD DELP, THE LATE LEAD SINGER of Boston, considered Mark 

Miller “one of the best bluesmen in the country,” and paid him 

to develop ideas in his Boston studio for three years. But most of 

Mark Miller’s life has been in Maine. And, apart from a few short-

term jobs filling in during the Christmas rush, Miller has made his 

living solely as a performer, a career that’s in its 40th year.  In addi-

tion to headlining himself, he’s opened for a cadre of legends like 

B.B King, Waylan Jennings, Johnny Winter, and Jonathan Edwards.

His latest CD, Whatcha Gonna Do, features backup vocals by 

Delp, with most of the songs written and sung by Miller. Though 

he can sing with the best of them, Miller’s prodigious guitar 

playing is what captivates fans, many of them fellow players.

When did you learn guitar? What was your first gig?

I started picking up the guitar at around age 6, but I was probably 

about 8 before I could actually play anything. I started my first 

band when I was 11 years old, called the Stingrays. We played 

on the TV show Spotlight on Youth on Channel 2 . I think our first 

paying gig was playing in Medway at Lennie’s for $1.50 each.

Did you go to college?

Not till I was 30 years old. I got out of high school and got drafted. I 

joined the Air Force for a year and then got out with an honorable. 

I spent the next 18 years or so just playing in bands, in and around 

northern Maine. It was a pretty cool scene back then.

You had developed quite a following  in Maine by the early 

1980s. Why did you decide to move to Boston?

I met Brad Delp in 1980, and he hired me to rehearse with him 

in the studio, working out ideas. I did the country circuit on the 

weekends. He was best man at my wedding. Micki Delp has given 

me permission to post some videos of Brad and me working on 

my last CD, and I’m very grateful.

What are the best and worst parts of being in this business?

It feels good to get respect and recognition for what you do. There 

was a nice story this month in the Boston Herald. The weird thing 

is being known, but not making the money.  But when you read 

about Nikola Tesla, he didn’t make a lot of money, but he invented 

things that Edison didn’t have a clue about. 

I’m always hoping to do better. I’m working with an agent, and 

have  got a chance to get into Halifax. There’s good money up 

there. But either way, I’ll always play. It’s what the Lord put me on 

earth to do.  
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Built in Maine for Maine. Call your Broker or call us at 207.756.6350. harvardpilgrim.org

At Harvard Pilgrim, Maine isn’t just where we work. It’s also where we live. As a not-for-pro� t 

health plan, we put our members’ needs � rst. Which appears to be a very good plan. In fact, 

our members rated Harvard Pilgrim as having the “Highest Member Satisfaction among 

Commercial Health Plans in the New England Region,” two years in a row, in a J.D. Power and Associates study. 

So if you’re looking for a � exible solution that � ts the needs of your business, 

your employees, and their families, we should talk. Like most things that are 

crafted in Maine, the health plans from Harvard Pilgrim are very well made.

Recognition that the philosophy of doing right by 
members is the right thing to do.

Harvard Pilgrim Health Care received the highest numerical score among commercial health plans in the New England region in the proprietary 
J.D. Power and Associates 2009–2010 U.S. Member Health Insurance Plan Studies.SM 2010 study based on 33,986 total member responses, 
measuring 10 plans in the New England region (excludes Medicare and Medicaid). Proprietary study results are based on experiences and 
perceptions of members surveyed November–December 2009. Your experiences may vary. Visit jdpower.com.




